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1.Introduction 

Social media has become an essential marketing and communication tool for businesses, 
including sports organisations such as IGA clubs. A strong online presence can help clubs connect 

with their members, attract new participants, and build a thriving community. 

This guide provides an in-depth look at how IGA clubs can develop a comprehensive social media 

strategy, create engaging content, and optimise their presence on various platforms. By following 
the insights in this guide, clubs can take actionable steps to enhance their digital engagement and 
overall success.



2.Understanding Social Media Algorithms

What is a Social Media Algorithm?

A social media algorithm is a system used by platforms to determine which content appears in a 
user’s feed and in what order. These algorithms are designed to prioritise content that is most 

likely to engage the user based on various factors such as interests, interactions, and behavior. 
Social media algorithms are constantly evolving to improve user experience and ensure that users 
see the most relevant, interesting, or engaging posts from their networks and beyond.

The primary goal of these algorithms is to keep users engaged by showing them content they’re 
most likely to enjoy, thereby increasing platform usage and interaction.

How Algorithms Work

Social media platforms like Instagram, Facebook, Twitter, and TikTok each use their own 
algorithms to decide what content gets displayed to users. These algorithms do not show content 

in chronological order. Instead, they prioritise content based on user engagement—how much a 
post is liked, commented on, shared, and interacted with by other users. The more engagement a 

post receives, the more likely it is to appear at the top of the feed or be recommended to new 
users.

These algorithms consider factors like:

User interaction: Content from users you engage with often (through likes, comments, and 
shares) is prioritised.
Content type: Videos, stories, or photos that are more likely to engage users based on their 
past behavior may be shown more often.
Timeliness: Recent posts are often given priority over older content to ensure that users see 
the latest updates.
Relevance: Algorithms try to predict what content will matter most to you based on your 
interests, searches, and past engagement.



Key Factors Influencing Engagement

Successful social media engagement is driven by several factors. The more a post resonates with 

a user's preferences and triggers a response (such as a like, comment, or share), the higher it is 
ranked by the algorithm. As such, it is important for clubs to create content that encourages 

interaction, such as:

Asking questions
Posting content that’s shareable
Posting content with strong visual appeal
Creating posts that provoke discussion or evoke emotion

3.Social Media Platforms and Their Algorithms



Different social media platforms use unique algorithms to deliver content, each prioritising 

different factors to keep users engaged. Understanding the nuances of each platform can help 
IGA clubs optimise their content for the best results.

Facebook

Facebook’s algorithm prioritises content that generates meaningful interactions, such as 
comments, shares, and reactions. It favors posts from friends, family, and groups over pages, 

especially if those posts spark conversation. It also considers the type of content (videos, links, or 
images) and how users engage with similar content. Facebook values posts that drive more 

extended interaction, such as those that users linger on for a while, comment on, or share with 
their networks.

Key priorities: User engagement, meaningful interactions, relevance to the user.
Content type: Videos, shared articles, live streams, and interactive posts.

Instagram

Instagram's algorithm is centered on engagement, with a particular focus on video content. It 

ranks posts based on user interaction (likes, comments, shares), the recency of the post, and how 
often a user interacts with the account. Instagram also values the use of stories, reels, and IGTV 

videos, with short-form video being particularly favored in the feed.

Key priorities: Engagement, recency, and user behavior.
Content type: Reels, stories, carousel posts, and videos.

Twitter (X)

Twitter’s algorithm sorts posts based on relevance, recency, and engagement. Tweets from users 

that a person interacts with most (through likes, retweets, or replies) are given higher priority. 
Twitter also uses a “Trending Topics” feature, which boosts content around hot, timely 
conversations. The platform places a strong emphasis on timely, newsworthy content.

Key priorities: Timeliness, user interaction, trending topics.



Content type: Short text, links, images, and videos.

TikTok

TikTok’s algorithm is designed to promote engaging, shareable content. The more users interact 
with a video (by liking, commenting, sharing, or watching it multiple times), the more likely it is to 

be featured on the For You Page (FYP). TikTok’s algorithm also uses a wide range of signals to 
understand a user’s preferences, including video information (such as captions, hashtags, and 
sounds) and device settings.

Key priorities: Engagement, watch time, content discovery, user interests.
Content type: Short-form video, challenges, and trends.

YouTube

YouTube’s algorithm is designed to maximize user engagement and time spent on the platform. 
The algorithm takes into account factors like watch history, video title, description, and tags, as 

well as how well videos engage users (through likes, comments, and shares). YouTube also 
recommends videos based on similar viewing patterns.

Key priorities: Watch time, user interests, content relevance.
Content type: Long-form videos, tutorials, vlogs, and live streams.

4.Developing a Social Media Strategy

A successful social media strategy starts with defining clear and measurable goals. Without a well-

defined strategy, clubs may find themselves posting content sporadically without direction or impact. 
The first step is to outline the primary objectives of your social media efforts. Whether your goal is to 



increase gym membership, promote upcoming events, strengthen community relationships, or 
establish a strong brand identity, having a clear focus will shape the type of content you create and 

how you measure success.

To build an engaged audience, it is critical to understand who your followers are. Analysing your 

existing audience helps identify their interests, behaviors, and preferences. Younger gymnasts, for 
example, might prefer short and entertaining TikTok videos, while parents might engage more with 
detailed Facebook posts about upcoming programs or competitions. Conducting surveys or reviewing 

engagement metrics from past posts can provide insights into which content resonates best with your 
audience.

Another essential aspect of strategy development is choosing the right platforms. While Instagram 
and TikTok are highly visual and perfect for showcasing gymnastics highlights, Facebook is effective 
for community building and event promotions. YouTube can be a valuable tool for sharing training 

tutorials and in-depth content. Selecting the right mix of platforms ensures that clubs are reaching the 
most relevant audience in the most effective way.

5.Creating Engaging Content

Content is at the heart of any social media strategy. The key to success lies in creating high-quality, 

engaging content that provides value to followers. A well-rounded content plan includes a variety of 
formats such as high-quality images, videos, live streams, and educational posts.

Video content is one of the most effective ways to engage audiences. Platforms like Instagram and 
TikTok prioritise video content in their algorithms, making it a powerful tool for reaching new 
audiences. Clubs can post training highlights, behind-the-scenes footage, athlete interviews, and 

interactive challenges to keep followers engaged. Consistently posting valuable and entertaining 
content builds trust and encourages community involvement.



Posting frequency also plays a role in engagement. Posting too frequently may overwhelm followers, 
while infrequent posting can result in reduced visibility. Clubs should aim for a balance that keeps their 

audience engaged without oversaturating their feeds. Posting during peak engagement hours—such 
as early mornings, evenings, and weekends—can also increase visibility and interactions.

6.Interacting with Your Audience

Engagement goes beyond just posting content; interacting with followers is just as important. 
Responding to comments, direct messages, and user-generated content builds stronger relationships 
and encourages more interaction. When clubs actively engage with their followers, they create a sense 

of community and loyalty among members.

Encouraging user-generated content can also boost engagement. Clubs can create branded 
hashtags and invite members to share their own gymnastics experiences, training progress, or 

competition highlights. Featuring this content on the club’s official page acknowledges the 
community and makes members feel valued. Contests and giveaways are another effective method to 

encourage participation and expand reach. For example, clubs can run “Best Gymnastics Trick” 
competitions where followers submit videos, or “Tag-a-Friend” campaigns to increase engagement 
and attract new followers.

7.Utilising Paid Advertising



While organic growth is essential, paid advertising can significantly amplify a club’s reach. 
Platforms such as Facebook and Instagram offer targeted advertising options that allow clubs to 
reach specific demographics based on age, location, interests, and engagement history. Paid ads 
can be used to promote new classes, boost event registrations, or increase brand awareness.

Budgeting for paid campaigns should be based on clear objectives. Testing small budgets on 
different types of ads—such as video promotions, carousel ads, or event ads—can help clubs 
determine what works best before scaling up their investment. Regularly analysing ad performance 
ensures that the club is getting a strong return on investment.

8. Deciding Your Brand and Ensuring Content Is 
Recognisable

Creating a strong, consistent brand identity is crucial for any IGA club on social media. Your 
brand is how you communicate your values, mission, and personality to the world, and it should be 
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reflected in all of your content. Having a recognizable brand ensures that your audience instantly 
knows who you are, what you stand for, and why they should engage with your club. Here's how to 
define and maintain a consistent brand across all social media platforms:

Defining Your Brand

Understand Your Core Values and Mission
Before creating any content, take a step back and ask yourself: What does your IGA club stand 
for? What are your key values and mission? Whether it's building a community, promoting 
health and fitness, or creating a fun and engaging environment for young gymnasts, defining 
these values will be the foundation of your brand. Your content should align with these values, 
whether you're sharing motivational quotes, training tips, or community highlights.
Identify Your Tone and Voice
Your tone and voice should be consistent across all posts. Is your club’s brand fun and 
energetic, or does it have a more professional tone? The way you communicate with your 
followers should reflect the nature of your club and resonate with your target audience. 
Visual Identity
Consistency in visual elements such as colors, fonts, logo placement, and style is critical. Use 
the same color palette and fonts in your posts, stories, and even in promotional material. This 
helps your followers instantly recognise your brand. Additionally, ensure that your imagery 
matches your club's ethos. Whether you are posting about training or community events, use 
high-quality photos and videos that reflect the energy, spirit, and professionalism of your club.

Making Your Content Recognisable

Consistent Posting Style and Format
Consistency in how you post is just as important as what you post. Using a similar layout, color 
scheme, and caption style in each post can help reinforce your brand’s visual identity. Consider 
using templates or photo filters to maintain a uniform look across your social media channels.
Whether it’s creating a distinct border for your images, using the same filter for all photos, or 
having a branded hashtag, consistency in these areas will help make your content easily 
identifiable.
Develop Signature Content Types
Think about creating regular series or recurring themes that reflect your brand. For example, if 
you’re a competitive IGA club, you could run a weekly series showcasing "Athlete of the Week" 
or "Training Tip Tuesday." These ongoing themes give followers something to expect and 
engage with regularly. If you have video content, consider starting a branded hashtag for it—
such as #GymnasticsJourney or #GymnasticsTips—and consistently use it for easy discovery. 
This builds a library of content under one recognisable theme.
Utilise Branded Hashtags
A simple yet effective way to increase brand recognition is by creating and promoting a 
branded hashtag. A hashtag that represents your club’s identity or a specific campaign can 
help people find your content and participate in conversations. Encourage followers to use 
your branded hashtags when sharing their own content, creating a sense of community and 
broadening your reach.
Stay True to Your Brand in Engagement
Engagement with your followers should also reflect your brand identity. If your club is all about 
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inclusivity and support, make sure your interactions with followers are friendly, positive, and 
welcoming. For a more professional club, your tone in responses could be more formal, yet still 
encouraging. Reply to comments, reshare user-generated content, and interact with followers 
in a way that remains true to your brand's personality. Being authentic in these interactions 
fosters a loyal and engaged online community.
Monitoring and Adjusting to Maintain Consistency
Over time, as your club grows and evolves, you may notice your audience's needs or your 
branding may shift slightly. It's important to consistently review the performance of your 
content and be open to making adjustments as needed, but always ensure that any changes 
are aligned with your original brand values and identity. Regularly ask for feedback from your 
audience, analyse engagement metrics, and adjust your strategy to ensure your brand identity 
remains strong and recognisable.

9.Tracking and Analysing Performance

Tracking and analysing social media performance is crucial for ensuring that your strategy is 
working and driving desired results. By regularly reviewing key metrics, clubs can determine 
whether their content resonates with followers and refine their approach for greater impact.

Understanding Social Media Metrics
Social media metrics provide insight into how well your content is performing and how engaged 
your audience is. Some key metrics to track include:

Reach: The number of unique users who have seen your post.
Engagement: The number of interactions (likes, comments, shares, etc.) with your post.
Click-through Rate (CTR): The percentage of users who clicked on a link in your post.
Conversion Rate: The percentage of users who took a desired action (signing up for a class, 
purchasing a membership).
Follower Growth: The number of new followers gained over a specific period.



Adjusting Strategies Based on Data
Social media algorithms and user behaviors are constantly evolving. By tracking performance 
metrics, IGA clubs can identify what’s working and adjust their strategies accordingly. For example, 
if video content consistently outperforms images, clubs can prioritise videos to maximise 
engagement. Similarly, adjusting posting times based on when followers are most active can lead to 
better results. Regularly reviewing data and adjusting strategies ensures that social media efforts 
remain effective and aligned with club goals.

10.Avoiding Common Mistakes

Social media management comes with its own set of challenges. By being aware of common 
mistakes, IGA clubs can avoid setbacks and maintain a strong presence online.

Over-Promotion vs. Value-Driven Content
While it’s tempting to use social media primarily as a platform for advertising, over-promotion can 
lead to disengagement. Instead, focus on providing value to your followers through informative or 
entertaining content that resonates with their needs. Balance promotional posts with content that 
builds relationships and community.

Inconsistent Posting
Inconsistent posting can result in lower engagement rates and decreased visibility. Developing a 
content calendar and posting regularly ensures that your club remains active on social media, 
keeping followers engaged and informed.

Ignoring Analytics
Neglecting to track analytics is one of the biggest mistakes clubs can make. Social media metrics 
provide valuable insights into what works and what doesn’t. Ignoring these metrics means missing 
out on opportunities to optimize content and strategy.



Spelling Mistakes
Spelling and grammatical errors can make a post appear unprofessional and diminish the 
credibility of your club’s social media presence. Always proofread your content before posting to 
ensure it's error-free. You can also use spelling and grammar check tools to catch mistakes.

Unclear Photos or Text
Images and text that are blurry, poorly lit, or difficult to read can hurt your social media credibility. 
Always ensure your photos are clear, well-composed, and properly edited before sharing them. 
Text should be legible, with appropriate contrast to the background, especially on mobile devices 
where most users will view your content.

Images and Videos That Don’t Fit the Social Media Platform's Frame
Different social media platforms have different image and video size requirements. Posting content 
that doesn't fit the platform’s ideal frame can result in cropped or awkward visuals that may turn off 
viewers. Be sure to optimize the dimensions of images and videos to fit each platform’s specific 
requirements (e.g., square images for Instagram, vertical videos for TikTok, etc.).

Not Sticking to Branding
Consistency is key when it comes to branding on social media. Not sticking to a cohesive visual 
style, color palette, or tone of voice can confuse your audience and dilute your brand identity. Make 
sure your posts are aligned with your club’s brand, both in terms of design and messaging.

Copying Content
While it's okay to be inspired by others, copying content without adding your own unique twist can 
harm your brand’s authenticity. Instead of reposting or copying content directly from other 
accounts, put your own spin on ideas or create original content that reflects your club’s personality 
and mission. Sharing user-generated content (with credit) can also be a great way to show support 
for your community and build engagement.

10.Conclusion and Next Steps



By implementing these strategies, IGA clubs can maximise their social media presence, increase 
engagement, and strengthen their online community. Success on social media requires consistent 
effort, creativity, and adaptability. Regularly reviewing performance metrics and adjusting content 
based on audience feedback will help clubs refine their strategy over time. Social media is an ever-
evolving landscape, and clubs that stay informed on trends and best practices will continue to see 
growth and success in their digital presence.


